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Abstract

In recent years, in the fields of psychology and marketing, the research on busyness has
been paid more attention. Time pressure and busy mindset are both related to the
broader concept of busyness, but they are both related and different. This paper
summarizes the related research on busy mindset and time pressure, compares their
concept, difference and connection, and their impact on consumer behavior. Finally, this
paper concludes with current research status and a future research agenda.
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1. Introduction

More and more people feel busier than ever. Although past studies have shown that the
subjective perception of busyness and time pressure may not be the same, research in the field
of marketing and psychology pays more attention to people’s lack of time and time pressure,
and the research on busyness is relatively less.

As the busy lifestyle comes into people's field of vision, under the exaggeration of the mass
media, it affects people's lives more and more, and research on busyness begins to receive more
attention. Busy mindset and time pressure are both related to the broader concept of busyness,
but the current research on the difference and connection between the two is still very limited,
and it has not established a clear definition and reference for future research. This paper will
sort out and compare the research on busyness and time pressure, and provide some references
for future research.

2. The Concept of Busy Mindset and Time Pressure

Gershuny proposed that being busy is a subjective perception, feeling that there are a lot of
things to do or the next time is occupied by tasks, which comes from personal subjective
evaluation of activity arrangements [1]. Although the number of tasks to be completed in the
available time can predict how busy a person is, the subjective perception of busyness varies
from person to person. In general, busy mindset is a feeling that there are many things waiting
to be done, and there is no need to complete a long list of tasks within a short time limit, and it
must be distinguished from time pressure. Bellezza mentioned that people's feelings of
busyness are more derived from work-related tasks and activities [2]. Kim's research further
found that the feeling of busyness needs to come from the work done actively rather than forced
to complete [3]. Wilcox proposed to define busyness as a subjective state perception in which
a variety of tasks need to be completed within a certain period of time [4].

Time pressure is one of the common pressures in today's life. Maule defined time pressure as a
state of stress that requires a task to be completed in a limited time [5]. Therefore, previous
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research usually used to give participants less time to complete tasks to manipulate time
pressure [6].

Szollos defined time pressure as a cognitive experience, that is, the experience that there is not
enough time to do things, and it is also the emotional feelings such as urgency and anxiety
caused by the individual to do a lot of activities within a limited time [7]. Zakay proposed that
time pressure is mainly an individual’s subjectively perceived emotional response caused by
shortening the time to complete a task [8]. Svenson found that time-limiting stimuli triggers
corresponding emotional changes, which affects the individual’s feelings and leads to time
pressure [9].

3. The Difference and Connection between Busy Mindset and Time
Pressure

According to previous studies, definition of busyness and time pressure is different. Busy
mindset emphasizes subjective perception [3], while time pressure emphasizes the sense of
limitation in completing tasks [9]. However, from the perspective of the former dependent
variables, busy mindset and time pressure are subjective feelings caused by completing tasks
within a limited time.

People have different feelings about being busy and time pressure [10]. Kim made people think
about the meaning of busyness and time pressure in the experimental research. The results
showed that people think that the following description can represent busyness: [ am busy; |
have a lot of things to do; I am working hard to complete various tasks. People think that the
following description can represent time pressure: I feel that there is not enough time; [ am
worried that everything will not be completed; the deadline is coming [3]. This experiment
allows people to understand that people’s understanding of busyness and time pressure is
essentially different.

Kim further analyzed the main characteristics of the busy mindset in the research: firstly,
busyness refers to the feeling that the individual has a lot of things to do; secondly, as long as it
is not a task that has to be engaged, being busy does not generally lead to negative emotions;
finally, busyness activities related to work are positively correlated, and activities related to
leisure are negatively correlated.

The perception of busyness generally produces positive emotions, and time pressure reduces
people's sense of happiness [11], and lead to negative behaviors such as inactivity and excessive
consumption of junk food [12]. Secondly, in previous studies, the busy mindset and the
manipulation of time pressure are also inconsistent. The manipulation of time pressure mainly
allows the subjects to complete the assigned tasks in a relatively short time, while the
manipulation of the busy mindset is to remind the subjects to recall their busy experiences.
Therefore, busyness and time pressure are two related and different concepts.

4. The Impact of Busy Mindset and Time Pressure on Consumer Behavior

Previous studies have shown that the perception of busyness will reduce people's self-
attribution after missing the task completion deadline, reduce negative emotions, thereby
reducing procrastination and improving work efficiency. When people feel that they use their
time in an effective way, they can complete more tasks than those who perceive themselves as
inefficient [13]. Xinqgian Li studied the influence of consumers’ subjective busyness on the
compromise effect, proving that subjective busyness negatively affects consumers’ preference
for compromise options, and verified the mediating role of decision-making confidence
between busyness and preference for compromise options [14]. Kim has conducted an in-depth
study of the influence of busyness on self-control behavior. Kim found that when the busy
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mindset is activated, people have higher self-control behavior; He also verified the mediating
role of self-importance between busy mindset and self-control behavior and the adjustment of
professional ethics between busy mindset and self-importance Role [3]. Kim's research found
that time pressure has a negative impact on savings behavior. When a busy state of mind is
accompanied by high time pressure, any positive effects caused by a busy state of mind will be
weakened.

Young's research found that individuals are more inclined to use a heuristic strategy of rapid
processing under time pressure rather than an analytical strategy that needs to consider all
aspects of information, which leads to worse cognitive performance [15]. Time pressure will
not only have a negative impact, but will also increase the individual's arousal level, making the
individual more concentrated and improving the level of work concentration [16, 17, 18].

Gardner’s research found that time pressure positively predicts the degree of arousal
experienced by an individual, and the level of arousal increases with the increase of time
pressure. The higher the arousal level is, the more individuals can mobilize their positive state
to complete work tasks, and high arousal level can also reduce work distraction [19].

5. Conclusion

This paper reviews the related research on busy mindset and time pressure from three aspects:
concept, difference and connection, and impact on consumer behavior. The results of the
research find that busy mindset and time pressure are different in terms of concepts,
characteristics, consumer cognition, and influence on consumer behavior. Busy mindset
emphasizes subjective perception, while time pressure focuses more on objective time
constraints. Previous studies have shown that a busy mindset brings more positive effects,
while time pressure brings more negative effects. In the field of marketing, research on the
impact of busy mindset on consumer behavior is relatively scarce, and there is no theoretical
framework worthy of reference; the research context of time pressure is relatively limited and
needs to be further expanded. In addition, there is a lack of systematic research on the influence
of busy mindset and time pressure on consumer behavior. The different mechanisms of busy
mindset and time pressure need to be further studied and discussed.

References

[1] Gershuny ]. Busyness as the Badge of Honor for the New Superordinate Working Class[]J]. Social
Research. Vol. 72 (2005) No. 2, p. 287-314.

[2] Bellezza S, N Paharia A Keinan. Conspicuous Consumption of Time: When Busyness and Lack of
Leisure Time Become a Status Symbol []J]. Journal of Consumer Research. Vol. 44 (2017) No. 4, p.
118-138.

[3] Kim ]J C, Wadhwa M, Chattopadhyay A . When Busy Is Less Indulging: Impact of Busy Mindset on
Self-Control Behaviors|]]. Journal of consumer research. Vol. 45 (2019) No. 5, p. 933-952.

[4] Wilcox K, Laran ], Stephen A T, et al. How being busy can increase motivation and reduce task
completion time []]. Journal of personality and social psychology. Vol. 110 (2016) No. 3, p. 371-384.

[5] Maule A ], Hockey G R, Bdzola L. Effects of time-pressure on decision-making under uncertainty:
Changes in affective state and information processing strategy [J]. Acta Psychological. Vol. 104
(2000) No. 3, p. 283-301.

[6] Zhu M, Y Yang C K Hsee. The Mere Urgency Effect [J]. Journal of Consumer Research. Vol. 45 (2018)
No. 3, p. 673-690.

[7] Szollos A.Toward a psychology of chronic time pressure: Conceptual and methodological review[]].
Time &Society. Vol. 18 (2009) No. 2, p. 332-350.

[8] Ariely D, Zakay D. A timely account of the role of duration in decision making[J]. Acta Psychol. Vol.
108 (2001) No. 2, p. 187-207.

144



Scientific Journal of Economics and Management Research Volume 3 Issue 3, 2021
ISSN: 2688-9323

[9] Svenson O, Edland A. Change of preferences under time pressure: Choices and judgments]]].
Scandinavian Journal of Psychology. Vol. 28 (1987), p. 322-330.

[10] Gershuny ] . Are we running out of time? [J]. Futures. Vol. 24 (1992) No. 1, p. 3-22.

[11] Garling T, Gamble A, Fors F, et al. Emotional Well-Being Related to Time Pressure, Impediment to
Goal Progress, and Stress-Related Symptoms[]]. Journal of Happiness Studies. Vol. 17 (2015) No. 5,
p. 1-11.

[12]Strazdins L, Griffin AL, Broom D H, etal. Time scarcity: another health inequality?[J]. Environment
and planning. Vol. 43 (2011) No. 3, p. 545-559.

[13]Keinan A, Kivetz R. Productivity Orientation and the Consumption of Collectable Experiences]]].
Journal of Consumer Research. Vol. 37 (2011) No. 6, p. 935-950.

ingian Li. The Impact of Consumers’ Subjective Perception of Busyness on the Compromise Effect.
14]Xingian Li. The I fC " Subjective P ' f Busy he C ise Eff
(Master, Jinan University, China, 2020).

[15] Young D L, Goodie A S, Hall D B, et al. Decision making under time pressure, modeled in a prospect
theory framework. Organizational Behavior and Human Decision Processes. Vol. 118 (2012) No. 2,
p. 179-188.

[16]Reis D, Hoppe A, Arndt C, et al. Time Pressure with State Vigour and State Absorption: Are They
Non-linearly Related? European Journal of Work and Organizational Psychology. Vol. 26 (2017) No.
1, p. 94-106.

[17]1Baer M, Oldham G R. The Curvilinear Relation between Experienced Creative Time Pressure and
Creativity: Moderating Effects of Openness to Experience and Support for Creativity. The Journal of
Applied Psychology. Vol. 91 (2006) No. 4, p. 963-970.

[18]Kiihnel ], Sonnentag S, Bledow R. Resources and Time Pressure as Day-level Antecedents of Work
Engagement. Journal of Occupational and Organizational Psychology. Vol. 85 (2012) No. 1, p. 181-
198.

[19] Gardner D G, Cummings L. Activation Theory and Job Design-Review and Reconceptualization.
Research in Organizational Behavior. Vol. 72 (2005) No. 10, p. 81-122.

145



